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Resort Mobility

The Situation

A destination resort hotel caters to an affluent, active crowd. Their typical visitor is between 35 — 55 years old and
is comfortable with technology. Even though they are on vacation, they never stop being mentally engaged and
always like be connected. Wireless Internet is available in the guest rooms and villas, as well as by the pool and on
the beach. The resort is looking to differentiating itself by merging exceptional “old world” service with a modern,
technological twist. The goal is to encourage busy professionals to actually take a vacation without the stress of
being completely disconnected.

The Mobile Meta Data Solution — Adding Context
Prior to arriving, the visitors are provided with both telephone and online concierge
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know exactly where each patron is, should a food or beverage order be placed.

This creates an efficient service model, allowing guests to remain uninterrupted

until they have a specific request. To top things off, the hotel encourages visitors to upload photos from camera
phones and digital cameas to an album maker. They can combine those with a library of stock photos, so should a
guest desire, they have a memory book that, upon checkout is printed and delivered to them (or shipped home) by
their personal butler.

Benefits of 509™ Mobile SaaS Meta Data and Using Web Standards

Because the resort is “wired”, a combination of NFC data and GPS data may be used to provide exceptional service.
No money changes hands and no “cards” must be swiped. On-device ordering ensures that all services are billed
to the guests’ accounts. Should a guest define specific preferences (activities, foods, allergies), only those items
that meet their needs are presented and butlers/wait staff can verify special needs are always met.

Benefits to the Resort
* High personalized service and customer satisfaction levels
* Increased guest referral rate
e CAPEX/OPEX Efficiencies
o More predictability in staffing activities or ordering specialty foods
o More efficient use of service staff
o Ability to off-set operating costs with mobile device/laptop sponsorship program
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